RESULTS ©® ROI

from Inbound Marketing Software

A report on the return on investment (ROI) B2Cs & B2Bs experience after

implementing HubSpot inbound marketing software in their marketing plans.

REACH MORE DISITORS PER MONTH

Businesses consistently increase the volume of website
visitors and number of leads month after month when
using inbound marketing software.
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On average, businesses
had 1.8x more visitors and
2.69x more leads in the
first 6 months of using
HubSpot. After 2 years,
businesses saw visitors
triple and leads skyrocket
to almost 25x higher than
before using HubSpot.
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STRONGER MARKETING

Using inbound marketing

software changes

how you use marketing tools for your business.

Inbound marketers use a
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wider variety of tools

and use the most popular tools more frequently.
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Imbue Creative is a branding and creative services
agency located in Lambertville, NJ. We help

build loyalty in existing relationships through

strategic messaging and engaging design. Return on Investment from Inbound Marketing through Implementing HubSpot
Software. Report by HubSpot. Prepared by Tina Yau, MBA Class of 2015.
Massachusetts Institute of Technology, Sloan School of Management. January 2014.
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This infographic was designed, illustrated and executed by the team at Imbue Creative.



